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3,7 mln PV (6.2024)

2 mln UU(6.2024)

186 k     fans(7.2024)

1,7 mln Total Reach 360Á

467,0 k readership

152 k     followers(10.2024)

Source: PBC: Total Reach 360Á, total reach of the press brand among luxury magazines, 07.2023-06.2024; GemiusPrism 06.2024

Glamour ðonly brand
for girls and about girls!

isananswerto allneedsof 

contemporaryyoungwomen. It showsthemhowto functionin 

a fast-changingworld, howto buildsocialrelationships, how

to constantlydevelopand investin themselves. It regularly

deliversitsreadersinformationfrom the areasof fashionand 

beauty, popculture, business and finance, sex and healthy

lifestyle. 



International magazine about fashion , beauty , pop 

culture , relationships and love

InGlamour, we value diversity, we support girlsô initiatives,wewrite about 

the most important issues of our readers' generation. We raise important 

issues regarding relationships, sex, career, finances and psychology. We 

write in an inclusive girlish language. 

We are an expert in the field of fashion, beauty and wellbeing, as well as pop 

culture - we test trends and novelties to ensure the most reliable knowledge. 

Therefore, in addition to the topics mentioned above, issues such as 

ecology, activism and mental health have permanent places in Glamour.

Glamour covers show celebritieswho inspire, set trends, they break 

stereotypesand are not afraid to talk about important matters.

Katarzyna DŃbrowska

Edifor-in-chiefGLAMOUR

2025will bring continued successes, such as the Glamour Academy, where we explore key topics in careers, 

personal development, finance, and health. We also plan new video formats and engaging social campaigns ð
exciting opportunities and further growth await GLAMOUR..



Glamour.pl tackles topics important for 

Gen Z and millennials

Glamour.pl is a girlsôwebsite, aiming at inclusivity, so that every person can 

feel good in this unique virtual space. We write about fashion, beauty, pop 

culture, celebrities, love and relationships. We keep upto datetoinform 

about the latest trends, the birth of which we follow both on TikTokand on 

the streets. Glamour.pl is also a lively social media and numerous original 

podcasts and interesting video formats.

What distinguishes Glamour.pl and attractsa wide audience is a friendly 

language, attractive,aesthetic photos and graphics, openness to diversity, 

support for self-acceptance, current content as well as exclusive materials, 

addressing socially important issuesand sensitivityrelevant to gen Z and 

millennials. 



60% 85%

A woman of GLAMOUR

- She is tolerant, has an open mind and understands the diversity of 

the world;

- Ecology and broadly understood activism are important forher;

- She is interested in trends from the world of fashion and beauty, but 

also in relationships and the lives of celebrities;

- She spends herfree time mostlyonline, where she looks for 

inspiration, entertainment and online shopping.

isbetween

15 and 44 yearsold

livesin a city has a secondary or 

higher education

A woman of GLAMOUR is a girl

ðregardless of age . 

Source: PBC: CCS, 07.2023-06.2024, n=18,858; realizedby Kantar Polska

86%



News and lifestyle 40%

fashion 30%

beauty 30%

*Burda Media Polska own data

What do we write about ?

Categoriesof  fashion, beauty, entertainment, lifestyle, and love and 

relationshipsareimportantfor us. The editors of the magazine and the 

website keep on trackof the most important events, talk to interesting 

people, make their own selection of trends to provide high-quality content.

In 2025, Glamour will be developing video formats and 

video podcasts. Our flagship formats include Glamour 

Academy, Sound on, and SPAring .


