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Glamour o only brand
for girls and about girls!

GI-AMOUR iIsananswetoallneedsof

contemporappungvomenltshowshemhowto functiom
a fastthangingvorlgdhowto buildsociarelationshipbow
toconstantlgevelo@ndinvesinthemselvestregularly
delivergsreadersnformatiofiom thareasoffashiorand
beautypopculturdousiness arfihancesex antiealthy
lifestyle

1,7 min Total Reach 380
GIAMOUR 467,0 k readership

3,7 min PV(6.2024)
2 mln UU(6.2024)

186 k  fanSios

152 k follower oz

Source: PBC: Total Reaci 36@l reach of the press brand among luxury magaziné6.0024&8niu®rism 06.2024
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GIAMOUR

International magazine about fashion , beauty , pop
culture , relationships and love

InGlanou, we value diversity, we sugpbriditiativesyewriteabout

the most important issues of our readers' generation. We raise important
issues regarding relationships, sex, career, finances and psychology. We
write in an inclusive girlish language.

Weare an expert in the field of fashion, beauty and wellbeing, as well as pop
culture we test trends and novelties to ensure the most reliable knowledge.
Therefore, in addition to the topics mentioned above, issues such as
ecology, activism and mental health have permanen®|aauss in

Glanou covershowcelebritiewho inspire, set trends, they break
stereotypemndarenot afraid to talk about important matters.

Katarzyna DNbrowska
EdifoinchielGLAMOUR

2025will bring continueduccessessuch as the Glamour Academy, where we explore key topics in careers,
personal development, finance, and health. We also plan new video foratais@nd social campaigds

exciting opportunities and further growth await GLAMOUR. IgulrdkaMedia
olska



GIAMOUR

Glamour.pl tackles topics Iimportant for
Gen Zand millennials

Glamour.pl isgark Website, aiming at inclusivity, so that every person can
feel good in this unique virtual space. We write about fashion, beauty, pop
culturecelebritiesove and relationships. We le&platetoinform

about the latest trends, the birth of which we folloWkiatiarwhon

the street&lamar.plis also a lively social media and numerous original
podcasts and interesting video formats

What distinguishes Glamour.piteiadtsa wide audiendga friendly
languagattractivegesthetiphotos and graphics, openness to diversity,
support for s@l€ceptance, current content as well as exclusive materials,
addressing socially impoidanesandsensitivitselevanto genZ and
millennials.
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GIAMOUR

A woman of GLAMOUR

- Sheis tolerant, has an open mind and understands the diversity of
theworlgl

- Ecologyand broadly understood activism are infipdregnt
- Sheis interested in trends from the world of fashion and beauty, but
also in relationships and the liceebfities

- She spendserfree timenosthonline, wheste looks for
inspiration, entertainment and shbpeing

86% 60% 85%
isbetween livesin acity has a secondary or
15 and 4yearsold higher education

A woman of GLAMOUR is a girl
o regardless of age.

Source: PBC: CCS, 07.21523024, n=18,858lizedy Kantar Polska



What dowe write about ?

News and lifestyle 40% [
fashion 30% [N
beauty 30% |

*Burda Media Polska own data

Categoriegf fashionbeauty, entertainment, lifestyle, and love and
relationshiareimportarforus The editors of the magazine and the
website keepntrackofthe most important events, talk to interesting
people, make their own selection of trends to prayudétigbntent.

In 2025, Glamour will be developing video formats and
video podcasts. Our flagship formats include Glamour
Academy, Sound on, and SPAring .



