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	Glamour – the brand that speaks Gen Z’s language!
	is the brand that understands the needs, challenges and ambitions of today’s generation. We help young people navigate a fast-changing world, build meaningful connections, grow their skills and confidence, and invest in their future. We deliver fresh perspectives on fashion and beauty, pop culture, business and money, mental health, relationships, sexuality, and modern well-being.

	An international magazine about fashion, beauty, pop culture, relationships, and love

